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Company Rhode Islands' Dressings, LLC

Corporate Address PO Box 539   Narragansett, RI  02882

Description of Business RI Dressings manufacture organic, gluten-free salad
dressings/marinades under its Rhode Island Organics®

brand label. Products are currently distributed throughout
New England to retail stores.

Type of Security Offered Units

Purchase Price of Security
Offered

$105.00

Minimum Investment
Amount (per investor) 

$105.00

TTHHEE  OOFFFFEERRIINNGG

Maximum 1,000 Units* ($105,000)

*Maximum subject to adjustment for bonus shares. See 10% Bonus below 

Minimum 95 Units ($9,975)

Perks*

$105 — If you invest $105, you will receive 1 bottle of your choice of Rhode Island
Organics® products.

$315 — If you invest $315, you will receive 3 bottles of your choice of Rhode Island
Organics® products.

$1,050 -- If you invest $1,050, you will receive 1 bottle of your choice of Rhode Island
Organics® products 

shipped every other month for one year plus 1 Rhode Island Organics® apron.

$2,100 -- If you invest $2,100, you will 1 bottle of your choice of Rhode Island
Organics® products 

shipped every month for one year plus 2 Rhode Island Organics® aprons



*All perks occur after the offering is completed.

The 10% Bonus for StartEngine Shareholders

Rhode Islands' Dressings, LLC will offer 10% additional bonus shares for all
investments that are committed by StartEngine Crowdfunding Inc. shareholders (with
≥ $1,000 invested in the StartEngine Reg A+ campaign) within 24 hours of this
offering going live.

StartEngine shareholders who have invested $1,000+ in the StartEngine Reg A+
campaign will receive a 10% bonus on this offering within a 24-hour window of their
campaign launch date.  This means you will receive a bonus for any Unit you purchase.
 For example, if you buy 10 Units at $105 / Unit, you will receive 1 bonus Unit,
meaning you'll own 11 Units for $1,050.   Fractional shares will not be distributed and
share bonuses will be determined by rounding down to the nearest whole share.

This 10% Bonus is only valid for one year from the time StartEngine Crowdfunding
Inc. investors receive their countersigned StartEngine Crowdfunding Inc. subscription
agreement.

Multiple Closings

If we reach the target offering amount prior to the offering deadline, we may conduct
the first of multiple closings of the offering early, if we provide notice about the new
offering deadline at least five business days prior (absent a material change that
would require an extension of the offering and reconfirmation of the investment
commitment).

THE COMPANY AND ITS BUSINESS

The company's business

Description of Business

Rhode Islands' Dressings, LLC markets and distributes its line of proprietary salad
dressings, marinades or sauces. The products are produced at our co-packer's plant in
Rhode Island and marketed under our "Rhode Island Organics®" trademark. All
products are USDA-certified organic and gluten-free in addition to including the
heart-healthy and brain-healthy forms of omega-3 essential fatty acids (EPA and DHA,
respectively). Products also have no added sugar. Three of the current four products
are now certified kosher - we are looking to change to a kosher-certified Romano
cheese for our Caesar Dressing.

Sales, Supply Chain, & Customer Base

Rhode Island Organics® products are produced by our contract-packer (co-packer). 
  Our products are shelf stable and found in the salad dressing/condiment sections in
most of our supermarkets accounts.  



We work with 3 wholesale food distributors in New England -- Associated Buyers
(NH); Side By Side Foods (RI) and Northeast Specialty Foods (ME).   Our products are
available to consumers at about 225 retail stores, primarily in New England.    The
main retail chain accounts are:   Whole Foods Markets (North Atlantic region); Dave's
Marketplace (RI); Roche Bros (MA); Crosby's (MA); Fruit Center Markets (MA); Ring
Bros (MA); Guido's Markets (MA); Stop & Shop (local rack - RI stores) and many
independent organic/gourmet/natural foods markets.   As we look beyond New
England, we have presented our products to two national distributors:   United Natural
Foods (UNFI) and KeHE.

The Company has one outside salesperson in New England.   Our salesperson calls on
existing retail accounts, develops new retail accounts while coordinating promotions
with our wholesale distributors.

Additionally, we participate in 3 weekly farmers markets in Rhode Island during the
summer months.    Farmers markets provide wonderful opportunities to listen to and
receive feedback directly from consumers. 

Other opportunities to promote sales and to receive feedback from consumers are to
participate in festivals & shows and to conduct taste demos at the retail markets.    

Competition

Our salad dressings are USDA-certified organic, gluten-free, certified kosher, with the
omega-3 fatty acids and with no-added-sugar. But, yes, we are faced with many
competitors in the general salad dressing category. There are many alternative
options for consumers when choosing salad dressings or marinades. Some consumers
are driven solely by price and are not as concerned about the quality of the
ingredients. We realize that they are not our target market.   

The target market for Rhode Island Organics® are consumers who value quality
ingredients combined with the assurance of third-party certifications. By using quality
ingredients (eg, extra virgin olive oil -- no canola, soybean or corn oil) with the
assurance of being organic, gluten-free and kosher allows Rhode Island Organics® to
stand out from other brands. A goal of this Offering is to concentrate on marketing
and to continue building our brand. These efforts will help consumers become aware
of the differences between Rhode Island Organics® and other brands. Our task is to
get word out to them that, yes, there is a brand of salad dressing that does fit their
criteria and desires in food.

Some consumers may choose Newman's Own because of their charitable
donations.  Some consumers may choose brands such as Stonewall Kitchen, Primal
Kitchen or Brianna's for the variety of flavors.    

We are actively looking to expand our social consciousness activities. We have been in
contact with a charitable program associated with Whole Foods that promotes the
availability of healthy salad lunch options for children while at school. We to plan to
begin implementing that program in 2019.   



The development of new flavors and products are also very important for our growth.
We look to develop and launch 5 new products per year. These may be additional
flavors in the salad dressing category as well as dedicated marinades and/or finishing
sauces. Bold and exciting new flavors are expected to capture the interest of
consumers.

Liabilities and Litigation

The Company is not involved in any litigation or liabilities.

The team

Officers and directors

Carder Starr Operating Manager, Founder
Gary Ranaldi Production Manager

Carder Starr 
Carder earned a Bachelor’s Degree in Geology from Brown University and a Master’s
Degree in Marine Affairs from University of Rhode Island. He is a successful
entrepreneur: seafood wholesale/export company for 10 years and animal health
supplement manufacturer for 17 years – which he sold in 2013. Carder is the
Operating Manager as the chief executive for Rhode Islands Dressings, LLC since
inception in 2012. He oversees all aspects of the company and works for the company
full time.

Gary Ranaldi 
Gary was president and co-founder of Ranaldi Bros. Ranaldi Bros was a frozen food
manufacturer, distributor and marketer with 180 employees and annual sales of $10
million. They served a national market. Customers included every major chain in the
North East, such as, Stop & Shop, A&P/Nationally, Wal-Mart, as well as multinational
private label accounts. As Production Manager since 2012, Gary oversees the
production of Rhode Islands Dressings' products at our contract-packer. He splits his
time between Rhode Islands Dressings (part-time, about 5-8 hours per week) and full-
time with our co-packer as their Private Label Manager. He has been full-time with
Wildtree Herbs since 2015 as their Private Label Manager. Gary was also the bakery
Instructor at Chariho Career and Technical Center in Charlestown, RI.

Number of Employees: 3

Related party transactions

The Company has loaned $5,552 to Founding Member and Operating Manager, Carder
Starr, as a non-interest bearing note. This note has no maturity date.

RISK FACTORS

These are the principal risks that related to the company and its business:



Several potential competitors are better positioned than we are to take the
majority of the market We will be competing with large, established products
who currently have products in the markets and have various respective product
development programs. They have much better financial means and
marketing/sales and human resources than we do. They may succeed in
developing and marketing competing equivalent products earlier than we can, or
superior products than those developed by us. There can be no assurance that
competitors will not render our products obsolete or that the products developed
by us will be preferred over any existing or newly developed functional food
products. It should further be assumed that competition in this area will
intensify.
The Company has only been in business for 6 years. The Company focused on
test-marketing for 3 years as formulations were perfected and certifications were
explored and received. If you are investing in this company, it's because you
think the Rhode Island The Company focused on test-marketing for 3 years as
formulations were perfected and certifications were explored and received. If
you are investing in this company, it's because you think the Rhode Island
Organics® product line is a good idea, that the Company has identified a niche
and need in the organic functional food category for healthier salad dressings
and marinades. You feel that we will be able to successfully market, manufacture
and sell the Rhode Island Organics® line, that we can price it right and sell it to
enough people so that the company will succeed. Further, we have never turned
a profit and there is no assurance that we will ever be profitable.
Even if we raise the maximum sought in this offering, we may need to raise
additional funds for market expansion. These funds will be used for inventory,
working capital and marketing & promotional efforts primarily in New England
as we work with our existing distributors to bring on new store accounts and to
promote directly to consumers. However, we estimate that we may require
additional funds as we expand into additional geographic regions.
Fluctuations in food markets and regulatory issues Food tastes and trends can
change relatively quickly. We feel that we have positioned our products in food
categories that have been experiencing consistent growth and that are expected
to continue experiencing steady growth. However, we cannot guarantee that
these food categories will continue on their growth paths. Changes in consumer
behaviors and tastes along with potential regulatory restrictions on products or
ingredients may negatively impact the sales of our products dramatically. We
cannot guarantee that the company will survive any significant change in food
preferences.
Resell market for these securities is limited. There is no secondary market for
these securities at the moment. StartEngine.com is expecting to provide a
marketplace for the resale of securities. In most cases, the securities will need to
be held for at least one year before any resell, if any, can take place.
Ability to obtain additional capital Our ability to continue as a going concern is
dependent upon our ability to generate sufficient cash flows from operations to
meet our obligations, and/or to obtain additional capital financing from our
members and/or third parties. No assurance can be given that we will be



successful in these efforts. These factors, among others, raise substantial doubt
about our ability to continue as a going concern for a reasonable period of time.
Valuation at this stage is pure speculation. Valuation of the Company for this
offering is pure speculation. No one is saying that the company is worth a
specific amount. They can't. It's a question of whether you, the investor, agree to
pay this price for this security. We do not guarantee that you will receive the
value of your investment either through eventual opportunity to resell or
through any liquidation of the Company, at any time.
Our projections are only estimates. There can be no assurance that the company
will meet these projections or that the Company will make money. The Company
hopes to make money if there is sufficient demand for our Rhode Island
Organics® product line, if people think its a better option than the competition
and if the products have been priced at a level that allows the company to make
a profit and still attract consumers.

OWNERSHIP AND CAPITAL STRUCTURE; RIGHTS OF THE SECURITIES

Ownership

Carder Starr, 69.8% ownership, Units
Gary Ranaldi, 18.9% ownership, Units

Classes of securities

Units: 2,650

Classes of Securities

Units:    5,000 authorized

              2,650 issued

             1,000 authorized to be sold and issued through this offering

.            1,350 unissued.   

The Company will distribute K-1s to all members in accordance with the terms
of the Operating Agreement and as required by law.

Managers

The Company is managed by Carder Starr (Operating Manager) and Gary Ranaldi
(Production Manager).   Managers may be removed from management
position(s) by a majority vote of Members.    No Minority Member may
individually force action.



Voting Rights (of this security)

The holders of Units in the Company (Members of the Company), no par value
per unit ("Voting Unit"), are entitled to one vote for each unit held of record on
all matters submitted to a vote of the Members.  However, the management of
the company is vested in the Managers. 

Rights to Receive Liquidation Distributions

Liquidation Rights. In the event of our liquidation, dissolution, or winding up,
members of the Company are entitled to share ratably in all of our assets
remaining after payment of liabilities and the liquidation preference of any then
outstanding preferred units, if any.

The net assets of the company will be distributed as follows:

(i) First, to payment of all debts and liabilities of the Company and any expenses
of the Company incidental to such sale or liquidation;

(ii) Second, to establishment of any reserves reasonably deemed necessary by
the Liquidator(s) for contingent, unmatured or unforeseen liabilities or
obligations of the Company; and,

(iii) Third, to the Members, pro-rata in accordance with the number of Units held
by them.

Rights and Preferences

The rights, preferences and privileges of the members of the Company are
subject to and may be adversely affected by, the rights of the members of
additional classes that we may designate in the future.

Transferability of Securities

For a year, the securities can only be resold:

a)     In an IPO;

b)    To the Company;

c)    To an accredited investor; and

d)    To a member of the family of the purchaser or the equivalent, to a trust
controlled by the purchaser, to a trust created for the benefit of a member of the
family of the purchaser or the equivalent, or in connection with the death or



divorce of the purchaser or other similar circumstance.

The Company will distribute K-1s to all members in accordance with the terms
of the Operating Agreement and as required by law.

What it means to be a Minority Holder

Founding Members.  Founding Members (Founders) include Carder Starr and Gary
Ranaldi.   Starr and Ranaldi are the Managers of the Company.   Founders manage the
day-to-day operations of the Company.   

Minority Members.   Minority Members are those members subscribing to this offering
of units and those members who purchased units during the "Friends and Family"
round.   

Member Voting Rights.   Each Member will receive one vote per unit of the
Company.  There are a total of 5,000 authorized Units in the Company, with 2,650
units currently issued.   Managers may be removed from management position(s) by a
majority vote.    No Minority Member may individually force action.

As a minority holder of Units you will have little to no ability to influence policies or
any other corporate matters, including the election of the Manager(s) of the Company,
changes to the Company’s governance documents, additional issuances of securities,
company repurchases of securities, a sale of the Company or of asses of the Company,
or transactions with related parties.

The Company is offering up to 1,000 Units for $105,000.   

Dissemination of Information.  Financial information, and any other information
deemed appropriate, will be distributed on a quarterly basis within one month after
close of the quarter.  Membership tax schedules will be distributed during January for
the prior tax year.    

As a minority member, you will have limited ability, if at all, to influence Company
policies or any other Company matters, including changes to the Company's
governance documents, the additional issuances of securities, the company
repurchases of securities, a sale of the Company or of the assets of the Company, or
transactions with related parties.

.

Dilution

Investors should understand the potential for dilution. Each Investor's stake in the
Company, could be diluted due to the Company issuing additional  units above 5,000
Units. In other words, when (or if) the Company issues Units in addition to the 5,000
Units, the percentage of the Company that you own will decrease, even though the
value of the Company may increase. You will own a smaller piece of a larger company.



This increase in number of units outstanding could result from a additional equity
offerings (such as an initial public offering, another crowdfunding round, a venture
capital round or angel investment), employees exercising options for units, or by
conversion of certain instruments (e.g., convertible notes, preferred units or warrants)
into units.

If we decide to issue more units, an Investor could experience value dilution, with
each unit being worth less than before, and control dilution, with the total percentage
an investor owns being less than before. There may also be earnings dilution, with a
reduction in the amount earned per unit.

The type of dilution that hurts early-stage investors mostly occurs when the company
sells more units in a "down round," meaning at a lower valuation than in earlier
offerings.

If you are making an investment expecting to own a certain percentage of the
Company or expecting each unit to hold a certain amount of value, it is important to
realize how the value of those units can decrease by actions taken by the Company.
Dilution can make drastic changes to the value of each unit, ownership percentage,
voting control, and earnings per unit.

Transferability of securities

For a year, the securities can only be resold:

In an IPO;
To the company;
To an accredited investor; and
To a member of the family of the purchaser or the equivalent, to a trust
controlled by the purchaser, to a trust created for the benefit of a member of the
family of the purchaser or the equivalent, or in connection with the death or
divorce of the purchaser or other similar circumstance.

FINANCIAL STATEMENTS AND FINANCIAL CONDITION; MATERIAL
INDEBTEDNESS

Financial Statements

Our financial statements can be found attached to this document. The financial
review covers the period ending in 2017-12-31.

Financial Condition

Results of Operation

For the first 3 years we test marketed our products while we were perfecting our
formulations and attaining certifications.    



Revenue for fiscal year 2017 was $46,117, up about 46% over revenue for fiscal year
2016 ($31,572).   Revenue for first 2 quarters of 2018 is up about 57% over the first 2
quarters of 2017.  

Our gross profit margins decreased from 44% in 2016 to 27% in 2017.    This is
attributable to the sales effect of our three pricing levels (direct-to-consumer,
trade/stores, and distributor) and a shift in our predominant sales category/level.   In
2017, we started shifting to the use of food distributors rather than direct-store-
delivery.    The distributor price level is about 25% lower than direct-to-store sales
resulting in a lower gross margin percent.    We had also updated and redesigned our
labels to include the USDA-certified organic symbol.   Existing product on store
shelves were exchanged for product with the new organic label.   Some product and
existing inventory with the non-organic label was discounted and/or donated.

Our gross profit margins for 1st and 2nd quarter 2018 have increased by 74% over
gross profit margins for 1st and 2nd quarter 2017.

Our major expense item has been the contracting of a sales representative to be on the
road visiting stores, taking orders and developing new accounts, $18,446 (6 months in
2017).    We do not foresee an increase in actual monthly amount for that line item
during 2018.

As we grow and present our product line to larger supermarket chains we may be
faced with "slotting fees".   These fees are required by some, but not all, supermarket
chains.    These "fees" typically include providing each of their stores with one free
case per product item.  

Other major cost increases are for interest (debt through CIC), advertising and web,
and costs for hiring outside demo company for in-store demos at stores.   

Managers have not taken any salary or payroll during this start-up period.    Managers
are expected to start receiving salary or payroll by the end of 2018.

Financial Milestones

The Company is investing for continued growth of the brand regionally and nationally
and may generate sizeable net income losses as a result. 

For 2018, the Company projects sales of approximately $74,000 based upon products
sales of 4 items to about 225 stores with a velocity per store of about 2 cases per
month.   The COGS (Costs of Goods Sold) for these sales is projected to be about
$41,000 for a 45% gross profit margin. (Gross profit margin is increasing as a result of
lower productions costs associated with larger production runs).   Expenses are
projected to be $47,000 for an net loss of about $6,000.   Additionally, $8,685 will be
made in principal reduction on the note serviced by CIC (Community Investment
Corporation).   

The Company projects sales to be about $378,800 in 2019 as we utilize the funding



from this Offering for the promotion, branding and marketing of our product line.  The
number of retail store accounts is projected to increase to about 500 stores as we
expand in the mid-Atlantic region.  The velocity per store per month is projected to
increase to 5.5 cases as we launch additional products coupled with an increase in-
store demos and promotions.  COGS is projected to be about $208,500 for a 45% gross
profit margin.    Expenses are projected to be about $144,800 -- resulting in a net
profit of $25,500.   Principal on the note serviced by CIC will be reduced by $9,454.

Liquidity and Capital Resources

In 2018, the Company has raised $20,000 of equity in a “friends and family” round for
300 Membership Units.    The Company took on debt of $75,000 in March 2017
through the Small Business Administration (SBA) - serviced by Community
Investment Corporation (CIC).  (Current balance is $62,556.78 - as of August 16,
2018).

The Company intends for a crowdfunding equity raise of a minimum of $10,000 and a
maximum of $105,000.   This raise will allow the Company to expand its sales and
marketing efforts within New England and to expand into additional markets, in
particular into the mid-Atantic geographic area.

The Company believes that the funds from the debt, private offering and this offering
will enable it to fund operations through 2018.   With utilization of the proceeds from
this Offering, the Company expects to reach a positive cash flow and profitability
during 2019.   These projections may not be met if this offering is not fully subscribed.

If the maximum raise is not reached the Company will reduce anticipated
expenditures accordingly - in particular, it will reduce expenditures from the 2017
levels for advertising & web development, demos & promotions, travel and hours for
sales representatives as well as postponing any salary for managers.  Because the
Company utilizes a contract packer for production, the Company does not have
certain fixed overhead costs, such as, equipment, physical plant and production
payroll.   Production costs are proportional to amount of product needed to fulfill
sales orders.    

The Company feels that the reduction of these expenditures will slow the growth rate
(sales and market penetration) for our product line.   Growth will continue but at a
slower rate which may affect the financial sustainability and viability of the Company.
  The Company may seek to raise additional capital through another equity raise or
through additional debt financing, or both. 

If the Company is fully successful in this offering, we may still seek to continue to
raise capital under crowdfunding offerings, equity or debt issuances, or any other
method available to the company, if deemed necessary to accelerate Company growth.

The company has not pursued other lines of credit, notes or loans as of the date of this
Offering.



Indebtedness

The company has an outstanding promissory note (current remaining balance of
$62,556.78 - as of August 16, 2018) payable to Community Investment Corporation.
The note bears interest of 8.75% per year, paid monthly in arrears, with the balance
due at maturity on March 1, 2024.

Recent offerings of securities

2018-01-02, Rule 506, 300 Units. Use of proceeds: working capital

Valuation

$278,250.00

We have not undertaken any efforts to produce a valuation of the Company. The price
of the units merely reflects the opinion of the board as to what would be fair market
value. The valuation of the company is based upon the growth and momentum of the
company. The pre-money valuation is placed at $278,250 considering the growth in
sales over the past years and our projected growth.

USE OF PROCEEDS

 
Offering Amount

Sold
Offering Amount

Sold

Total Proceeds: $10,000.00 $105,000.00

Less: Offering Expenses

StartEngine Fees (6% total
fee)

$600.00 $6,300.00

Net Proceeds $9,400.00 $98,700.00

Use of Net Proceeds:
 

Marketing/branding
web development/

social media

$4,000.00 $40,000.00

Production/ Inventory $3,000.00 $25,000.00

Working Capital $1,900.00 $31,700.00



R&D - new products $500.00 $2,000.00

Total Use of Net Proceeds $9,400.00 $98,700.00

USE OF PROCEEDS

The Company is seeking to raise $105,000 in this offering through Regulation
Crowdfunding, with a minimum target raise of $10,000.   The Company has agreed to
pay Start Engine Capital LLC (“Start Engine”), which owns the intermediary funding
portal StartEngine.com, a fee of 6.0% of all funds raised.  We will pay Start Engine
$600 if we only raise the minimum target amount and $6,300 if we raise the maximum
offering amount.   

The net proceeds of this Offering, whether the minimum target amount or the
maximum amount is reached, will be used to build on our successful marketing efforts
of the past year.   These efforts include, but not limited to the re-design our website;
an increase in the promotion of our products through targeted advertisements on
digital platforms such as Instagram, Facebook and Twitter; attendance at trade shows;
the offering of coupons at the retail store level in conjunction with in-store demos;
and, slotting fees with supermarket chains (typically, one free case per item per store).

With a two-year sell-by date from production date for our products we plan to
maintain higher inventory amounts.  By doing so we will be able to respond to and fill
distributors' orders more quickly.

Working capital will be used for increase in office and administrative expenses such as
salaries, travel expenses, rent and utilities.

Research and development will focus on the development of new dynamic flavors
within the salad dressing category as well as other retail categories such as marinades
and sauces.    We will also look to the development of packaging for food service
applications.   Food service packaging will be in both size directions -- larger
"institutional" sizes, as well as single-serve packets.

The identified uses of proceeds are subject to change at the sole discretion of the
managers based on the business needs of the Company.

Irregular Use of Proceeds

The Company might incur Irregular Use of Proceeds that may include but are not
limited to the following over $10,000: Vendor payments and salary made to one's self,
a friend or relative; Any expense labeled "Administration Expenses" that is not strictly
for administrative purposes; Any expense labeled "Travel and Entertainment"; Any
expense that is for the purposes of inter-company debt or back payments.

http://startengine.com


REGULATORY INFORMATION

Disqualification

No disqualifying event has been recorded in respect to the company or its managers.

Compliance failure

The company has not previously failed to comply with Regulation CF.

Annual Report

The company will make annual reports available on the Company website at
https://riorganics.com/Investor. The annual reports will typically be available online
within 120 days of the end of the fiscal year. The Company's fiscal year ends on
December 31 of each year.



EXHIBIT B TO FORM C

FINANCIAL STATEMENTS AND INDEPENDENT ACCOUNTANT'S REVIEW FOR Rhode
Islands' Dressings, LLC

[See attached]

























EXHIBIT C TO FORM C

PROFILE SCREENSHOTS

[See attached]

























VIDEO TRANSCRIPT (Exhibit D)

Video #1:

The Problem:

It was a gorgeous summer evening, just like today, some friends and I had just put together a
dish of freshly grown organic vegetables.  But as I reached for the salad dressing my eye caught
the ingredient label.  For a seemingly simple dressing, there were a lot of ingredients that I
could hardly pronounce.  there was a list of preservatives or additives, lots of sodium, added
sugars, high fructose corn syrup all blended in with some cheap oils.  

Now I am not a food chemist nor am I a medical doctor but from my own health pursuits I
realized that some of these ingredients looked questionable.   So I looked down at my salad of
fresh tender vegetables and i said “what the heck am I doing?”  Why am I going to ruin this.   So
I asked my friends what they thought and embarrassingly we all realized that we didn’t pay
attention to we were putting on our salads.   But we did realize that we didn’t really have many
healthy options with the commercial store-bought salad dressings.   

So, I started thinking, what would it take to make a salad dressing with pure organic
ingredients?  Ingredients that you know you can trust to benefit your health and also to benefit
your heart health and your brain health — a salad dressing that I would and you would actually
want to serve to our families.

Enter:

My name is Carder Starr.  I am an entrepreneur and a passionate advocate for organic

foods and the founder of Rhode Island Organics — a line of gluten-free salad dressings,
marinades and sauces that also contain the omega-3 essential fatty acids.

Walk into any supermarket and you will see hundreds of salad dressings — different brands,
different flavors, different prices but do they really have your health in mind?  Most likely,
not.  These are made with a blend of the cheaper oils like canola or soybean oil.  Some have lots
of sodium.  They have added sugars, high fructose corn syrup and/or artificial sweeteners.  They
are not USDA certified organic.   And many also contain GMOs (genetically modified
organisms).  And to be organic we have to be certified to be non-GMO.

The Development:

So, in 2012, I teamed up with my business associate, Gary Ranaldi, to develop a healthy, organic
alternative to the status quo.   We researched the organic ingredients, gluten-free ingredients
and listened to consumer feedback  so we could develop the healthiest, the tastiest organic
gluten-free products available.   But that’s not all, I am also a strong advocate for the EPA &
DHA forms of the omega-3 essential fatty acids.  EPA is noted for heart health and DPA is noted
for brain health so we include them into our salad dressings.   And I am pleased to say that we
are organic, gluten-free, no sugar added but also contains the omega-3 essential fatty acids.



The Products:

Currently we have four products.   We have a Ginger Plum dressing/marinade that is great for
marinating salmon, tuna, chicken or pork.  We have a Balsamic Vinaigrette that has a smooth
tartness of balsamic vinegar plus 3 other vinegars in a blend of herbs and spices.   Our Caesar
dressing has an abundance of a Romano cheese taste with a peppery finish to it.   And we have a
Honey Mustard - a tangy combination of honey, mustard, turmeric with lively hints of clove and
cayenne pepper.

All of our products are USDA-certified organic, gluten-free, no added sugars, no added
sweeteners, no fake sugars.  We do add in the omega-3 essential fatty acids.  We are working to
become certified kosher by July of this year.

We are distributed to over 225 stores here in New England, primarily to Whole Foods stores,
Dave’s Marketplace here in Rhode Island, Roche Bros in Massachusetts, the Rhode Island Stop
& Shop stores plus a number of independent organic and natural food stores.

Now we are ready for the next major step in our company — a direct, online public offering.
  The proceeds will be used to increase our brand’s marketing presence nationally as we expand
into the rapidly growing organic and gluten-free functional food sectors.

So if you believe that your health, and the health of your loved ones, is important and if you
believe that the foods that we share and eat should be pure, free of pesticides, free of GMO’s and
free of chemicals and if you are feeling adventurous we would love to have you become part of
our growing company.

Thank you for watching this video introduction and please look at the more detailed
information that can be found on our offering page. Thank you so much.  We look forward to
having you join us in this culinary adventure.

Video #2:

[No words - only background sound]

Video #3:

"Carder, I got to say that your Honey Mustard Dressing is the best dressing….best dressing
period that I have ever had in my entire life.  ...Thank you. Thank you."

Video #4:

"Brian and Lee here from North Carolina, visiting our daughter in Rhode Island and we are going
to have fresh tuna tonight.  And one of the best things that I like to put on my tuna when I am
up visiting is RI Organics Ginger Plum dressing.   If you are going to have fresh tuna or any kind
of fish, like salmon, I highly recommend it.  It is going to work out great for you.  Enjoy."

Video #5:



"I was looking for something in the store and i had a hard time finding something that would
cover my father who is diabetic and has celiac and cover with not having a lot of soy in their
products. And this worked out great ... being able to find it here.  Thank you."



STARTENGINE SUBSCRIPTION PROCESS (Exhibit E)

Platform Compensation

As compensation for the services provided by StartEngine Capital, the issuer is required to
pay to StartEngine Capital a fee consisting of a 6-8% (six to eight percent) commission
based on the dollar amount of securities sold in the Offering and paid upon disbursement
of funds from escrow at the time of a closing. The commission is paid in cash and in
securities of the Issuer identical to those offered to the public in the Offering at the sole
discretion of StartEngine Capital. Additionally, the issuer must reimburse certain
expenses related to the Offering. The securities issued to StartEngine Capital, if any, will
be of the same class and have the same terms, conditions and rights as the securities being
offered and sold by the issuer on StartEngine Capital’s website.

Information Regarding Length of Time of Offering

Investment Cancellations: Investors will have up to 48 hours prior to the end of the
offering period to change their minds and cancel their investment commitments for any
reason. Once within 48 hours of ending, investors will not be able to cancel for any reason,
even if they make a commitment during this period.
Material Changes: Material changes to an offering include but are not limited to: A
change in minimum offering amount, change in security price, change in management,
material change to financial information, etc. If an issuer makes a material change to the
offering terms or other information disclosed, including a change to the offering deadline,
investors will be given five business days to reconfirm their investment commitment. If
investors do not reconfirm, their investment will be cancelled and the funds will be
returned.

Hitting The Target Goal Early & Oversubscriptions

StartEngine Capital will notify investors by email when the target offering amount has hit
25%, 50% and 100% of the funding goal. If the issuer hits its goal early, and the minimum
offering period of 21 days has been met, the issuer can create a new target deadline at
least 5 business days out. Investors will be notified of the new target deadline via email
and will then have the opportunity to cancel up to 48 hours before new deadline.
Oversubscriptions: We require all issuers to accept oversubscriptions. This may not be
possible if: 1) it vaults an issuer into a different category for financial statement
requirements (and they do not have the requisite financial statements); or 2) they reach
$1.07M in investments. In the event of an oversubscription, shares will be allocated at the
discretion of the issuer.
If the sum of the investment commitments does not equal or exceed the target offering
amount at the offering deadline, no securities will be sold in the offering, investment
commitments will be cancelled and committed funds will be returned.
If a StartEngine issuer reaches its target offering amount prior to the deadline, it may
conduct an initial closing of the offering early if they provide notice of the new offering
deadline at least five business days prior to the new offering deadline (absent a material
change that would require an extension of the offering and reconfirmation of the
investment commitment). StartEngine will notify investors when the issuer meets its



target offering amount. Thereafter, the issuer may conduct additional closings until the
offering deadline.

Minimum and Maximum Investment Amounts

In order to invest, to commit to an investment or to communicate on our platform, users
must open an account on StartEngine Capital and provide certain personal and non-
personal information including information related to income, net worth, and other
investments.
Investor Limitations: Investors are limited in how much they can invest on all
crowdfunding offerings during any 12-month period. The limitation on how much they
can invest depends on their net worth (excluding the value of their primary residence) and
annual income. If either their annual income or net worth is less than $107,000, then
during any 12-month period, they can invest up to the greater of either $2,200 or 5% of the
lesser of their annual income or net worth. If both their annual income and net worth are
equal to or more than $107,000, then during any 12-month period, they can invest up to
10% of annual income or net worth, whichever is less, but their investments cannot exceed
$107,000.
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