




































Irregular Use of Proceeds 

The Company will not incur Irregular Use of Proceeds that would include but are not 

limited to the following over $10,000: Vendor payments and salary made to one's self, 

a friend or relative; any expense labeled "Administration Expenses" that is not strictly 

for administrative purposes; or any use of cash that is for the purposes of repaying 

inter-company or related party debt except as set forth in the following sentence. The 

Company may incur Irregular Use of Proceeds over $10,000 for travel & entertainment 

costs associated with business development and content acquisition efforts, and for 

the repayment of debt to related parties to the extent such debt was incurred for 

marketing costs associated with this capital raise. 

REGULATORY INFORMATION 

Disqualification 

No disqualifying event has been recorded in respect to the company or its officers or 

directors. 

Compliance failure 

The company has not previously failed to comply with Regulation CF. 

Annual Report

The company will make annual reports available at http://vibrant.tv/
 in the section labeled "Annual Report." The annual reports will be available within 

120 days of the end of the issuer's most recent fiscal year.





























VIDEO TRANSCRIPT (Exhibit D) 

TV has always held a special meaning for me. When I was a kid my favorite TV shows were Sky 
King, and Roy Rogers. All that was like an adventure. You know, your eyes would get big and 
you'd just be enthralled with everything you were watching. 

So I like traveling very much. You get to see how other people live, their value systems, or what 
they eat and where they go. I was watching TV in various countries, things I've never seen 
before, and I've never seen in the United States and some of it was just fascinating. Some of it 
was really funny. Some of it was just illuminating. 

So I have been in the television industry for a long time and I realized that one of the areas that 
wasn't available to the average American consumer was international programming, in English. 

What makes something vibrant? It's bright! It's electrifying! It's exciting! 

Vibrant is an exciting new network of international programming, all in English, and geared 
towards the general American public. What makes Vibrant different is, Vibrant shows TV shows 
that you've never seen before. They're not available in the United States. It's completely 
different. 

They're dramas. They're action adventure. They're comedies. They're sports, lifestyle, reality. It 's 
refreshing. It's from a different perspective. It's really gonna grip you and grab you and you 'll 
really enjoy it very much. 

It would normally cost millions of dollars to build a quality network like Vibrant TV, but we 
brought this channel together for far less. Vibrant's infrastructure is already in place. Our 
programming, our distribution, our production, our social media, our advertisers, sales, and our 
website streaming, it's all up and running. Providing you with a quality network that's 
equivalent to any network you would watch anywhere, anytime. 

Technology has changed the entire way that Americans are consuming television and media 
right now. You just don't have regular TV by via cable and it's not just via satellite. Now it's via 
OTT which is Over the Top and now it's IP-TV which is Internet Protocal, livestreaming, and 
mobile on your telephone. Vibrant TV has positioned itself squarely in the middle of all these 
changes. We're working hand-in-hand with some of the leading technology companies in the 
entire world, just so we can be available to you whenever or wherever you want to watch us. And 
you're going to want to watch us. 

Vibrant TV already reaches millions of homes, but we don't want to stop there. We want you to 
help us grow the network. Adding investors to vibrant would allow us to widen our distribution, 
expand our marketing campaigns and continue our initiative to acquire great new programming 
from around the world. And we hope you would join us on this exciting journey as we make 
America a lot more vibrant! 
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  SUMMARY Vibrant TV is a multi-platform general entertainment network bringing previously unseen, curated 

international programming to U.S. audiences. Offered on 24/7 ad-supported live network and video-on-
demand, Vibrant TV is a compelling mix of entertaining, often award-winning, globally produced 
programming.   We reach over 33 million households through our website, Sling TV, Roku, Amazon Fire TV, 
FilmOn, numerous smart TV’s, other web based applications, and numerous traditional cable and broadcast 
stations. 
 

An investor introductory video can be viewed at https://vimeo.com/183031352.   

 

A “sizzle reel” of Vibrant programs is at: https://vimeo.com/vibranttv/review/182007716/fc0150e12c 
 
As a general audience network, Vibrant TV’s programming strategy focuses on diversity of content: offering 
drama, comedy, lifestyle, sports and movies primarily from English speaking countries (UK, Australia, etc.).   
Some content is subtitled and dubbed programs will be added in the future.   Nearly 900 hours in 56 titles of 
programming have been acquired, converted and edited for US distribution.   Additional content acquisitions 
are in process.   Visit us at http://vibrant.tv/.   
 
Vibrant’s infrastructure is in place. Our programming, sales and distribution, production, and social/digital 
media efforts are operational, providing our viewers with a quality network that is equivalent to any networks 
you would watch, anywhere, any time. 
 
Technology has significantly changed the way that Americans consume Television and Media. In addition to 
regular Broadcast TV or Cable, we deliver our content through “OTT” (Over the Top) and “IPTV” (Internet 
Protocol) portals, allowing consumers to watch shows on various mobile devices through apps. We are 
working with companies like Google, Roku, Amazon, Sling, Samsung, Apple, Sony, Panasonic and more. 
Vibrant TV has positioned itself squarely in the middle of all these changes. 
 
Vibrant is seeking additional capital to allow us to widen our distribution, increase our advertising revenue, 
expand our marketing campaigns, and continue our mission to acquire exciting programming from around 
the world.  The investment would be used in the following manner: 
 

• Acquire additional programming 

• Marketing efforts 

• Hiring of sales staff (ad sales executive located in New York, NY) 

• Operating and working capital purposes 
 
Vibrant is owned and managed by Dan Zifkin, a 37-year veteran of the media and advertising industry and a 
key executive in the start-up of the Showtime and A&E Networks.  Mr. Zifkin is an established entrepreneur 
and owner of Zephyr Media, a 20+ year recognized leader in the full service direct response TV, media 
planning, buying and syndication sales business.  Mr. Zifkin has built Zephyr into a mid-8 figure company with 
longstanding relationships with international content providers, TV stations, and advertisers.  In starting and 
building Vibrant, Mr. Zifkin has personally made a mid-seven figure seed investment, funding content 
acquisition, editing, operations and marketing costs.   

  

https://vimeo.com/183031352
https://vimeo.com/vibranttv/review/182007716/fc0150e12c
http://vibrant.tv/


 MARKET 
OPPORTUNITY- 

We have seen massive disruption in the TV industry over the last decade, driven primarily by internet and 
associated technology advances.  Cord cutting, Netflix and Hulu, direct subscription to individual channels, 
and the desire of consumers to watch content on various devices anytime, anywhere have shifted the 
dynamics of industry away from the monolithic control of cable operators.    

Technological advances have also created opportunities to provide new and different content to consumers. 
With over 30,000 original titles produced globally each year, the international programming market offers a 
huge opportunity to acquire proven, quality content at a fraction of US content prices.  By providing unique, 
never-before-seen programming distinguishes our network from so many, especially mature networks that 
offer so many repeats.  U.S. “YouTube” viewers watch international content 38% of the time. The most 
popular international content for U.S. “Netflix” viewers is British, Canadian and European.  While U.S. viewers 
can watch non-curated international programming via other platforms, navigation is challenging and shows 
are not easily “discoverable.”   Vibrant TV will offer programming that is curated by our staff to fit the viewing 
habits and tastes of the U.S. general TV audience. 

Most other new channels are genre specific, often with narrowly focused target audiences.   As a general 
entertainment network, Vibrant TV targets a much wider audience, which in turn provides broader appeal to 
a wide variety of advertisers. 

MANAGEMENT 
TEAM 

With a staff of 10, Vibrant’s senior management team have been dedicated to this effort for the last 2 years: 

▪ Dan Zifkin, Founder and CEO:  Dan is founder and owner of Zephyr Media Group, a recognized
leader in full service direct response television, media planning, buying and syndication sales for
over 20 years.   Prior to founding Zephyr, Dan was instrumental in the growth of Classic Sports
Network, which was sold to ESPN, and Universal Sports Network which sold to NBC and became the
NBC Sports Network.  He was active in the early development of Showtime Entertainment and
helped to start A&E Network.  He subsequently held key executive positions with Blair Television,
Universal Pictures/MCA-TV, FNN (Financial News Network), CNBC, WGN-TV/Tribune Company, and
Western International Media and Syndication.

▪ James Betesh, SVP Operations:  James joined Vibrant from Principal 1122 Marketing and Bey12
Consulting, providing consulting for online retailers (TiRings.com), entertainment companies
(Mansfield TV, 321 Productions) and sports portals.  Jim’s prior experience includes IT and Web
Production Manager for Western International Syndication, and technology consultant to David
Fishof Productions, a leading entertainment management company.

▪ Tim Larson, SVP Distribution: Tim was with Fox Family as a marketing and distribution executive for
16 years.  Prior to Fox, he was Director of Programing for National Cable Television Cooperative,
head of Riverbank Syndications for Media General, and Director of National Accounts at Home
Shopping Network.

▪ Jon R Bottorff, CFO: Jon retired from HSBC Securities in 2013, where he was MD & CFO of Global
Banking & Markets for the Americas.   Prior to this position, he was Global Head of Asset Backed
Securities.   Before joining HSBC in 2002, he held senior ABS positions with Dresdner Bank and ABN
AMRO.   In his structured finance roles, Jon closed numerous film financing transactions

▪ Jessica Hoyt, VP Program Acquisitions:  Jessica spent over 6 years in the Sales Division at ION Media
Networks before bringing her media experience to Zephyr Media Group.  She has spent the last
several years at Zephyr as Director of Ad Sales for the company’s Syndication Division.

CONTENT Vibrant acquires content proven to be a success in its home market.   We target series with 13-50 episodes, 
which are often award-winning series from their country of origin, and which display cross-over appeal to US 
audiences. 

▪ Vibrant solicits content through existing relationships with content providers around the world.
Content is screened and rated by an acquisition committee, and submits recommendations for
approval by the CEO.   In considering content, the committee adheres to the Vibrant acquisition
philosophy that the show offers a compelling story, reflects current trends, and is a quality
production.  Genres include drama, comedy, lifestyle (family, reality, cooking), sports and adventure.

▪ Approximately 900 hours in 56 titles in English content are currently licensed.   The acquisition of
hundreds more hours of content is in process.

▪ Vibrant licenses content that permits US distribution through streaming and traditional
cable/satellite channels, targeting a 5-year license period.



REVENUE 
MODEL 

Our business model relies on the completion of 5 critical steps to generate significant revenues: (a) buy good 
content at a good price; (b) build the operating infrastructure required to edit the content and deliver signals 
[recognizing new consumer viewing dynamics, we need to deliver Vibrant TV over cable, broadcast, and 
multiple OTT (web-based) portals]; (c) build distribution to reach a certain critical size and access to US 
households to both justify consumer marketing efforts and attract advertisers; (d) market the shows and 
network, driving viewers to watch our shows through one of the multiple distribution channels where Vibrant 
TV can be found; and (e) sell ad time to advertisers.  The Founder’s investment has brought Vibrant through 
steps (d) and (e).  

With our success to-date in distribution, we now seek to materially increase direct consumer marketing of 
shows (content) and the Vibrant TV brand to the US viewing public, primarily to the 24/7 live stream available 
through all distribution channels.   With growing interest and acceptance of the shows, the desire to view ad-
free, on-demand programming will drive subscription levels on those portals (OTT devices and our website) 
where monthly subscription is available.    

Revenues are generated through multiple sources: 

• Advertising on the 24/7 live channel;

• Subscription fees from certain cable stations, and subscription based OTT sites (such as Yip TV and
FilmOn).  These fees are a share of the monthly subscription price paid by the subscriber to the
station or site to view the 24/7 live stream;

• Subscription fees and/or advertising from “pre-rolls” on VOD platforms such as Roku and the Vibrant
TV website.   The monthly subscription price for Vibrant TV, which allows viewers to binge watch
shows on demand without advertising, is $4.99 per month.  Subscription fees earned through
platforms such as Roku typically involve a revenue sharing arrangement;

• Additional revenues planned for the future will be tied to the development of original programming.
As Vibrant TV produces original programming, we will be able to distribute world-wide, retaining
ownership and building a library offering long term value.

MARKETING & 
BRANDING 

The reduced barriers to entry for web-based networks have resulted in a large number of new channels 
offered in the market.  Supporting our brand and content through sustained marketing efforts will 
differentiate Vibrant TV and secure loyal viewership and long-term subscribers.  Marketing efforts will utilize 
a combination of social media and traditional advertising venues.   The goal of our marketing and branding 
efforts will be to promote individual shows along with the Vibrant brand in order to secure sustained and 
loyal viewership.    

INVESTMENT Vibrant is seeking an initial raise target of $10,000, with an over-allotment of up to $1 million in Class B limited 
partner interests, and an intention to conduct a follow-on raise in additional Class B interests to achieve a 
total $4 million capital raise.   The Use of Funds include hiring a senior sales executive located in New York, 
new content acquisition, marketing costs, and coverage of operating costs while we build our viewer base.  

The expected hold period for the investment is 5-7 years, with the current exit strategy projected to be a sale 
of the company to a corporate investor.  Similar transactions have traded at approximately 12X EBITDA. 

SOCIAL MEDIA 
LINKS FOR 

VIBRANT TV 

Twitter:      https://twitter.com/VibrantTV 
Facebook:  https://www.facebook.com/pages/Vibrant-TVNetwork/295956447224552?sk=timeline 
Tumblr:      http://vibranttv.tumblr.com/ 
Instagram:  https://instagram.com/vibrant_tv/ 
Pintrest:      https://www.pinterest.com/vibrantTV/ 

https://twitter.com/VibrantTV
https://www.facebook.com/pages/Vibrant-TV-Network/295956447224552?sk=timeline
http://vibranttv.tumblr.com/
https://instagram.com/vibrant_tv/
https://www.pinterest.com/vibrantTV/


Vibrant TV, LLC
Statement of Changes in Member's Equity

As of December 31, 2016 and 2015

Dec 31, 16 Dec 31, 15

Member's Contributions

Beginning of Year $ 827,875 $ 532,166

Contributions during Year 244,457 295,709

Total Member's Contributions 1,072,332 827,875

(Accumulated Deficit)

Beginning of Year (650,826) (333,081)

Net (Loss) for Year (554,644) (317,745)

Total (Accumulated Deficit) (1,205,470) (650,826)

Total Member's Equity (Deficit) $ (133,138) $ 177,049



$ Units/
Investment Shares

Class A Interests

Daniel Zifkin (1) 1,072,000$        3,540,000     
Options awarded (2) 800,000        

Total Class A Interests 1,072,000$        4,340,000     

Class B Interests

Class B Investors - Reg CF (3) 1,000,000$        800,000        
Class B Investors - Subsequent Raise (4)

Total Class B Interests 1,000,000$        800,000        

Total Proforma Capital 2,072,000$        5,140,000     

Notes:
(1)

(2)

(3)

(4)

This reflects the maximum potential contribution from the current Reg 
CF offering.  The actual amount subscribed and resulting outstanding 
shares may be lower.
The Company is planning a subsequent raise of up to $3,000,000.  If 
issued at $1.25 per share, the Company would issue an additional 
2,400,000 Class B shares.   The actual issuance price may be higher or 
lower than this estimated price, resulting in a difference in the 
projected total number of outstanding Shares.

Outstanding options on Class A shares to key employees and advisors.  
Additional shares may be awarded in future years

Vibrant TV, LLC
Ownership & Capital Structure with Reg CF Raise

Mr Zifkin may make additional investments in Vibrant that would result 
in an increase in the number of his Units
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